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Crisis and Opportunities of Hotel Business

Arising after the COVID-19 Situation

L ZUIGLRRLRPTN
9191589U5EId 1N ININVIBATe ININeSu YN8
Monsicha Saokham

Lecturer of School of Tourism, Chiang Rai Rajabhat University

E-mail: phannipha.saoc@crru.ac.th

Abstract

The impact of the COVID-19 epidemic has affected a wide range of businesses,
including the hotel business that has been hit hard. The business model has been adjusted
to create new opportunities such as opportunities to reach new customers, opportunities
to adjust the new business model from the Work From Home, opportunities for hotel
development to become more Hotel 4.0 compliant with New Normal, whether the system
of Check In and Check Out via application or kiosk, reducing the use of cash. Including
opportunities in the Wellness Industry because in the future, the general health care trend
will be more conscious of health and careful in living. In this regard to educational
institutions that open Hotel and Hospitality Course should be some adjustment as well
due to the situation causing the students and their parents to be insecure about the job
position that they can support after graduation. Therefore, the curriculum should be
adjusted to be in line with future tourism trend by improved skills “cross-industry” but still
in the service industry that are connected to each other such as skills that can work in the
health sector caring for the elderly, healthy food and beverage course design and skills in

using digital technology.

Keywords: Opportunities, Hotel Business, Curriculum
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Abstract

The objective of this research is to study the level of satisfaction in the development
of facilities to accommodate the elderly tourists in Rong Suea Ten Temple, Muang District,
Chiang Rai Province. The data was collected by distributing a questionnaires of 381 elderly
and disabled tourists. Data were analyzed by using the instant statistical analysis program to
describe percentage, frequency, standard deviation, and content analysis

The study indicated that the elderly tourists who come to use the facilities in Rong
Suea Ten Temple, Mueang District, Chiang Rai Province were mostly female. They are between
60-65 years old, married, and general contractor. Most of the respondents were satisfied with
the use of the facilities at Rong Suea Ten Temple in Mueang District, Chiang Rai Province, at a
high level. The most satisfied was toilets, ramps and car parks. The manager of Rong Suea Ten
Temple can use the result of this research to improve tourist attractions to be more ready to
accommodate the elderly tourists who tend to increasingly in the future and creating a good
image for tourist attractions. Railing need to be improved in first priority because there is not
enough to facilitate elderly tourists, followed by signs or symbols to showing facilities because

the temple does not have signboards showing map data within tourist attractions.

Keywords : Satisfaction, Facilities, Elderly tourists, Rong Suea Ten Temple
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Abstract

The research project of " A Study of Tourist Needs to Stay at Bubble Dome in
Chiang Rai Province.The objective of this study was to study the pattern of operating
a bubble dome accommodation business in Chiang Rai Province and to study the needs
of tourists to stay in Bubble Dome accommodation in Chiang Rai. This research use
a qualitative research. The researcher selected using purposive sampling technique and
data collection was conducted by objectives as follow : (1) the pattern of operating
a bubble dome accommodation business in Chiang Rai Province used a tool by interview
form to the entrepreneurs who stay in the bubble dome style in Chiang Rai within
theory of entrepreneurship. (2) The interview form used to ask tourists who stayed in
the bubble dome style accommodation used the main marketing strategies for the
business under 7 Marketing mix service(7Ps). From the study, we know the needs of
tourists who want to stay in a new type of accommodation. The result of studied have
shown that currently, bubble dome accommodations are becoming popular with people

who want a novelty in tourism to allow guests to experience more of the natural

30
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atmosphere. Although, the entrepreneurs were found new ways and opportunity to
open a bubble dome style accommodation in Chiang Rai Especially the highlands will
have cool weather all year round. Therefore, the idea was to provide accommodation in
the form of Bubble Dome. The studies have shown that the vast majority of tourists
want a peaceful, natural atmosphere and have privacy with a security system affordable
accommodation with good service that will be able to meet the needs of tourists who
come to use the service as well. Therefore, all 3 places have all the features that meet
the needs of tourists satisfying as a guidelines for entrepreneurs who interested in new
accommodation business as well as useful suggestions for the development of bubble

dome style accommodation in Chiang Rai.
Keywords : Bubble Dome, New Accommodation, Tourist needs.
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‘1, Crisis and Opportunities of Hotel Business Arising after the COVID-19 Situation

Monsicha Saokham

: The Satisfaction in Development of Facilities to Accommodate the Elderly Tourists R—
.+ A Case Study of Rong Suea Ten Temple
' Waranya Wimonrak and others X ‘-.\:.\\“
A Study of Tourist Needs to Stay at Bubble Dome in Chiang Rai Province.
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